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MAKE YOUR CHOOSE EXQUISITE —
USE THE SERVICES OF THE BEST!

The world we live in is wonderful and diverse. Just like people, its
iINnhabitants, and businesses these people create. Experts at
Luxury Lifestyle Awards know how easy it is to get lost in the sea
of choices. That is why we pick out the best providers of goods
and services on this planet for your convenience. We want to
save your time and make sure you are 100% satisfied with your

experience!




LUXURY WINE FRIDGE

Any winemaker, sommelier, and wine aficionado know that taste
of a wine is heavily dependent on the quality of its storing. To
truly enjoy the taste of the most exquisite wines, bottles must be
kept at a special temperature that will ensure optimal conditions
for the flavor bouguet to unfold in all its splendor. Provide the
appropriate space to store and cool your precious vintages with
the selected wine fridges that will become the best chilly home
for your favorite drinks.




HOW DO WE FIND THE BEST
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SELECTION CRITERIA

REPUTATION

A history of satisfied customers and
outstanding products and services

CRAFTSMANSHIP

Performance of the highest
level and quality in every
commodity

UNIQUENESS

Characteristics of goods or
services that make the brand
stand out from all the rest

EXPENSIVENESS

High prices reflecting true
value of top-grade products

PERSONALIZATION

Making each customer feel special and
customizing products or services to
suit personal preferences

CREDIBILITY

Building customer trust with
licensing, accreditations,
and awards

BRAND AWARENESS

Knowledge about the brand amongst
its Target Audience (affluent
consumers). Constantly informing
customers about the brand and
building deep understanding

LUXURY EXPERIENCE

Engaging customers emotionally and
creating memorable connections

EXCELLENCE

Dominance over other similar goods
and services in the same category



BRANDS SELECTION

Qur goal is to connect people with the best of
luxury. We evaluated more than 10 OO0 various
goods and services in 400 categories from 60
countries and analyzed the results to give you a
TOP list of the best of the best in the world.

Short list

Reviewed




LUXURY LIFESTYLE AWARDS WINNERS 2020
TOP 18: THE BEST LUXURY WINE FRIDGES IN THE WORLD

Research date: Jul 29, 2020

Wine Fridge Official Website
Edgestar edgestar.com
AVALLON avallon.com
DANBY danby.com
Whirlpool whirlpool.com
FRIGIDAIRE frigidaire.com
MARVEL marvelrefrigeration.com
U-LINE u-line.com
LIEBHERR liebherr.com
VINOTEMP vinotemp.com
EuroCave eurocave.com
Allavino allavino.com
Perlick perlick.com
Datron datrongmbh.eu

LA SOMMELIERE

lasommeliere.com

DUNAVOX dunavox.com
Kitchen Aid kitchenaid.com
Kalamera kalamera.com
Viking vikingrange.com



https://www.edgestar.com/
http://avallon.com/
https://www.danby.com/
https://www.whirlpool.com/
https://www.frigidaire.com/
https://www.marvelrefrigeration.com/
https://www.u-line.com/
https://home.liebherr.com/en/gbr/home/homepage.html
https://www.vinotemp.com/
https://en.eurocave.com/
https://www.allavino.com/
https://www.perlick.com/residential/
https://www.datrongmbh.eu/wood-wine-refrigerators/
https://www.lasommeliere.com/gb/
https://dunavox.com/tr/
https://www.kitchenaid.com/major-appliances/refrigeration/undercounter/wine-cellar.html?plp=%253Arelevance%253Acategory%253AMajorAppliancesRefrigerationUndercounterWineCellar&plpView=grid
https://www.kalamera.com/
https://www.vikingrange.com/consumer/category/products/refrigeration/wine-cellars
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THE SYMBOL OF EXCELLENCE

WINNER
2020

Luxury Lifestyle Awards is one of the world’s most recog-
nized and respected brands, providing assurance of the high-
est quality, and representing pioneering excellence and inno-
vation.

Winners of Luxury Lifestyle Awards are entitled to use winner
l0ogos and symbols for their advertising and PR purposes.
These logos are recognized worldwide and confirm the
exceptional nature of a company in the eyes of the global
orofessional and consumer community.

Fach of our winners is determined through conducting thor-
ough category- and region-based research. For those select-
ed as winners, we provide official winner certificates, gold
crown trophies and other merchandising materials.




BENEFITS OF WINNING AND PROMOTION

Status & Recognition Global Promotion Customer Growth Community of Leading
Receive worldwide recognition Benefit from the Luxury Expose your brand to an entirely Luxury Brands
and celebration of service Lifestyle Awards marketing new market of customers

Connect with the leading luxury
brands on the local and
iINnternational level

excellence campaigns and promotions

1

Loyalty Target Audience Credibility

Increase customer loyalty Boost awareness among your Build your brand credibility
target audience



CONTACT US

Luxury Lifestyle Awards

One World Trade Center
W Suite 8500, New York, NY
10007, U.S.A.

+1 646 810 8764

www.luxurylifestyleawards.com

iNnfo@luxuryawards.com



